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Wu, S.T.* 2020. Post-acquisition integration: Using network strategies to resolve

identity conflicts. The International Subelt Social Network Conference, Paris,

France.

* The International Sunbelt Social Network Conference is the official annual
conference of the International Network for Social Network Analysis (INSNA).
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Wu, S.T*2011. The growth path of Taiwanese business groups. Academy of

International Business conference (AIB), Nagoya, Japan.

Wu, S.T*., & Hsu, C.W. 2008. Value creation, value appropriation, and geographic

expansion in multinational corporations. Academy of Management annual
meeting (AoM), Anaheim, CA, U.S.A.
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